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Driving Behavior Change

• Key factors driving behavior change in 

business and consumer sectors:

– Regulations

– Incentives– Incentives

– Information

– Market forces

• All factors interrelate to drive broad-scale 

behavior change
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Pew Center Business Efficiency Report

• Report released April 

6-7, 2010

• Draws lessons 

directly from leading directly from leading 

businesses

• Result of almost two 

years of research
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Factors interrelate to Drive Behavior Change
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Regulations Set a Floor on Performance
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Source: Appliance Standards Awareness Project



Information Helps Consumers Go Beyond Floor

CAFE label on 

motor vehicles … 
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Energy guide on 

home appliances …



Information + Incentives Drive Greater Change

Cash for Clunkers

Over 670,000 consumers 
participated
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Appliance rebate programs

$300 million in federal rebate 
money allocated



Information Drives Business Behavior
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Market Forces Drive Business Behavior: Overall Strategy
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Market Forces Drive Business Behavior: Products & Services

81% of companies surveyed by Pew said they have 

modified their products and services to offer new levels 

of efficiency performance
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Best Buy’s Products & Services Strategy

Best Buy’s “Greener Together” initiative seeks to 

help consumers: 

– Choose Energy Star products for purchase

– Use their products more efficiently– Use their products more efficiently

– Recycle their products safely and conveniently
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Market Forces Drive Change in Supply Chains, e.g. Wal-Mart
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For More Information

www.pewclimate.org/energy-efficiency

Judi Greenwald
greenwaldj@pewclimate.org
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