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Gulf Coast Energy Provider

�� Entergy produces, transports & Entergy produces, transports & 

sells electricity and transports & sells electricity and transports & 

sells natural gas sells natural gas 

�� Headquarters in New Orleans; Headquarters in New Orleans; �� Headquarters in New Orleans; Headquarters in New Orleans; 

operations in Gulf Coast (LA, MS, operations in Gulf Coast (LA, MS, 

AR & TX) and Northeast (NY, MA, AR & TX) and Northeast (NY, MA, 

VT)VT)

�� 2.6 million retail customers;2.6 million retail customers;

–– 2,850 cooling degree  2,850 cooling degree  

–– high per capita electric high per capita electric 

consumptionconsumption

–– 20% below poverty level;20% below poverty level;

–– Energy bills 10% of incomeEnergy bills 10% of income



Educate Customers on Energy Efficiency / 
Help Overcome Barriers & Change Behavior

� Web Tools 

– EnSight

Make an Impact– Make an Impact

– My Account Online 

� Simple Steps – Weatherization Kits

� One Stop Shop

� ENO Smart Grid Pilot



ENSIGHT 

� Customers learn how to 
manage energy consumption 
& reduce cost& reduce cost

� Home Energy Calculator free 
online energy audit

� Extensive Energy Library

� Kids Corner Energy Education

� Links to Energy Star & Make 
an Impact



ENSIGHT
Repositioning in 2010 

“Just for Kids” Main Page� Home Energy Calculator stats:

� 2010 – 14,000 – 15, 000 visits/views

� Kids Korner Stats:
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� Kids Korner Stats:

� 2010 – 200-300 downloads per month

� Goal: Exceed 70,000 views in 2010. 

� Promotion will be via the web, bill messages 

and envelope messages, CSMs to 

Schools/Teachers, Energy Efficiency civic 

presentations, and hot weather 

communications.



What is Make an Impact?

� Environmental footprint reduction program for 
individuals/households (employees , communities, citizens)

� Focused on personal energy efficiency, environmental � Focused on personal energy efficiency, environmental 
awareness, and individual cost savings

� Partnership between Entergy and Pew Center on Global 
Climate Change. 

� Launched by Entergy July, 2009, 

� Customizable website and carbon calculator with resources 
and tools vetted by the Pew Center on Global Climate 
Change and supported by community outreach



What is Make an Impact: Website
http://entergy.pewclimate.org/

Customizable interactive website with tips, tools and resources on 

how to reduce energy bills and live more sustainability



What is Make an Impact: Carbon Calculator

Individual ‘carbon footprint’ analysis and personal action plan



What benefits can it bring?

� Heightened awareness of environmental 
issues driving positive behavioral change

� Real energy savings and cost savings in 
the local community

� ‘Green’ community network that includes 
business, non profits, municipalities and 
individuals



Simple Steps – Weatherization Kits

� A program designed to educate 

customers on EE and encourage 

them to take actionthem to take action

� Customers provided free 

weatherization kits for completion 

of a home energy audit

� Also contains a school program 

targeting 1800 6th grade students

� 2,955 kits distributed to date



Entergy New Orleans Smart Grid Pilot 
– Will real time data change behavior?

� DOE Stimulus Grant – focused on understanding the opportunity for 

limited income customers to benefit from AMI enabled customer 

programs 

� In-Home Devices (IHDs) - 8,200 customers will receive an IHDs that � In-Home Devices (IHDs) - 8,200 customers will receive an IHDs that 

will provide real time information to help educate customers on how 

they use energy

� IHDs will provide in real time energy usage, current bill amount and 

projected month end bill amount based on current rate of use.

� We will measure if timely information will help customers conserve 

energy and help them manage their energy bill to fit their energy 

budget

� Project will run from January 2011 – December 2011



One Stop Energy Efficiency Shop

� Entergy New Orleans is planning to establish a one stop shop concept 

for customers to access information and applications for all energy 

efficiency programs that may be available

� One Stop Shop will consist of one to two physical locations plus a web � One Stop Shop will consist of one to two physical locations plus a web 

application

� Contains information on Utility EE programs, State funded programs, 

Federal programs and tax credits.

� Will serve as a single point of EE information dissemination to make it 

easy for customers to access EE programs

� One Stop Shop is targeted to be operation in late 2010.



MAO-As-A-Gateway: 
The myEntergy Umbrella

We’ll start this process by:

►Engaging the customer.

► Creating electronic dialog.

► Building 1-to-1 relationship.

We will do this under a 
‘myEntergy’-like umbrella 
by:

► Providing information and 

services desired by customers.

► Creating value added by 
converting data into information.

► Delivering value through 
partnerships.

► Promote Level Billing, Power To 
Care, AMI products, etc.
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► Building 1-to-1 relationship.

► Improving trust and loyalty.


