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End-of-life
Management

Design
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Source: Energy Information
Administration/Annual Energy Outlook 1997-2004
Data consider saturation

* Other: Includes electronic items not listed, such as small cooking
appliances, electric tools, home electronics

# 17% of Water Heating is for washers & dishwashers

Whirlpool Confidential
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MSRP $1,699 MSRP $479
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However….
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MSRP $1,699 MSRP $479

Vs

In Southern California Edison
service territory a “smart”
dishwasher would save a 
consumer $40/yr if run off-peak
vs. on peak (60% DW are run
during peak)
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Replacing a refrigerator 
purchased in 1990 with a 
new ENERGY STAR 
qualified model would save 
enough energy to light the 
average household for more 
than 4 ½ months.

If just one in 10 homes 
used ENERGY STAR 
qualified appliances, 
the change would be 
like planting 1.7 million 
new acres of trees.
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than 4 ½ months.

Imagine having a 
dishwasher that saves 

enough water in one 
year to give every 

person in 
Williamsburg, 

Virginia, a glass of 
water.

If every household in the 
U.S. used a high-efficiency 
washer, the water savings 
could equal the amount of 
water that flows over 
Niagara Falls in about 
3.5 months.

Whirlpool Confidential
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Smart Grid: Enabling the 21st Century Economy, DOE Modern Grid Strategy, December 2008
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Residential homes offer as much demand 
response potential as small, medium, and 
large businesses combined.
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Source: Federal Energy Regulatory Commission
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Consumer, Consumer, Consumer

The consumer is essential.
If people do not use a Smart Appliance, then 
the Smart Grid will not be successful.

Appliances must not cause 
significant disruption or lifestyle 
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significant disruption or lifestyle 
changes throughout a person’s 
normal daily life.
Consumers must receive valuable 
and understandable information 
that will enable them to make 
intelligent and informed choices 
about how they use energy.



EMPLOYEE TOWN HALL MEETING

Q & A AND CLOSE

WHIRLPOOL CORPORATION � CONFIDENTIAL � 40


